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Purpose:

To help advertisers dynamically target areas of the United States 
where the likelihood of recreational activity is higher, using recent 
COVID-19 case data, state mandate data, and Microsoft 
Advertising search data



We are defining risk as a composite of the following statistics:

Searcher 
interest by 
destination 
state, 
sourced 
from 
Microsoft

COVID-19 
case count 
reported in 
the last 7 
days by 
state, 
sourced 
from the 
CDC

COVID-19 
case count, 
indexed 
against state 
population, 
sourced 
from the 
CDC

State 
regulations/
guidance 
around 
social 
activity, 
sourced 
from Kayak



as of Sep 28



Side by side view of risk by state during the most recent week, versus risk by state during 
the week before that





Note: Search risk has an inverse relationship with search interest. The more interest 
in a destination, the less risk associated. Long “search risk” bars on this slide 
represent low volume.
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To get actionable data, insights and best practices to 
help make decisions and grow your business, visit 

aka.ms/MicrosoftAdvertisingInsights



advertising.microsoft.com

https://about.ads.microsoft.com/en-us?s_int=en-us-gct-web-src_ppt-sub_0-cam_ic_flx_endslide_msahp

